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Georgia Lawmakers Advance Privacy Bill
That Exempts Pseudonymous Data
by Wendy Davis (/publications/author/3220/wendy-davis/) @wendyndavis

(https://www.twitter.com/wendyndavis), March 1, 2024

Georgia lawmakers advanced a privacy bill that would allow residents to wield some control

over their data, but doesn't give people the right to opt out of a common form of online

behavioral advertising.

The Georgia Consumer Privacy Protection Act (S.B. 473

(https://legiscan.com/GA/text/SB473/id/2935363/Georgia-2023-SB473-

Comm_Sub.pdf)), which the state Senate approved 37-15 on February 27, would give

residents the right to learn whether their personal information has been processed, and to

have that information deleted.

The measure also includes a provision requiring businesses to allow people to opt out of

the use of their data for targeted advertising -- meaning ads served based on data about

people's online activity collected over time and across nona�liated websites or apps. But

that provision doesn't apply to pseudonymous data -- such as information linked to

cookies.

Watchdogs including ACLU, Free Press and Consumer Reports oppose the bill in its current

form.

“The bill needs to be substantially improved before it is enacted; otherwise, it would risk

locking in industry-friendly provisions that avoid actual reform,” Maggie Oates, a policy

analyst with advocacy group Consumer Reports, writes in a letter

(https://advocacy.consumerreports.org/wp-content/uploads/2024/02/Re_-SB473-

Georgia-Consumer-Privacy-Legislation-OPPOSE-UNLESS-

AMENDED_albers_robertson.pdf) sent to Georgia lawmakers on Wednesday.

Oates adds that the exemption for pseudonymous data “represents a major loophole that

could exempt the majority of the online advertising ecosystem from the most substantive

aspects of this bill’s coverage.”
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“Online platforms and advertisers use pseudonymous identi�ers (often cookies) to track

users across websites, collecting extremely granular data about a user’s search history,

usage, personal characteristics, and interests in order to serve them targeted

advertisements or to create a pro�le they can sell to other interested third-parties,” Oates

added. “Though this is precisely the type of online tracking this bill ostensibly seeks to grant

consumers more control over, this exemption would allow vast swaths of it to continue

unabated.”

The bill is currently in the Georgia House of Representatives.
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TikTok Unveils Fully Automated Ad Solution
Ahead Of Holiday Push
by Colin Kirkland (/publications/author/8358/colin-kirkland/) , Yesterday
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In line with recent Advertising Week announcements from Meta

(https://www.mediapost.com/publications/article/400091/meta-brings-new-genai-

tools-to-targeted-video-ads.html), TikTok is introducing expanded advertising options

designed to help advertisers automate the process of campaign creation in preparation for

the holidays.

According to TikTok, the company's new fully automated ad solution -- “Smart+” --

“automates the performance advertising process across targeting, bidding, and creative to

deliver the right ad to the right person.”

When advertisers input their assets, budget and targeting goals, Smart+ utilizes TikTok

Symphony – the company's generative AI ad suite – to create or select what it decides will

be the top performing creative asset for the brand's target audience.

The Smart+ campaigns will be available in four formats, including Web Campaigns, Catalog

Ads, App Campaigns, and Lead Generation Campaigns.

In addition, TikTok is also rolling out another feature called “GMV Max,” which automates

campaign creation on TikTok Shop, the company's ecommerce live-shopping hub.

The ad solution is designed to optimize tra�c across a merchant's organic content, paid

ads and a�liate posts to help merchants grow their gross merchandise value and improve

their total ROI.

TikTok says that GMV Max simpli�es ad operations, “cutting campaign set up in half,” while

expanding merchants’ reach across all of the platform's shoppable placements, including

the For You Feed, Shop Tab, and Search.

When using GMV Max, in initial testing, “merchants saw an average of 30% Gross

Merchandise Value uplift,” reports TikTok.
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